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Why?

• Promotion
• Recruitment
• Image / Goodwill

• Internal Communication

• Group "Community" Building



Group Website:
 your “calling card” online
 must be kept up-to-date
 otherwise, avoid dated material
 consider social media instead



Website “News” page:
 must be kept up-to-date
 linking to social media makes 

maintenance easier



Website “Contact” page:
 must be kept up-to-date
 links to all contact methods



Facebook “Page”:
 for external communication
 “Look at all the great stuff our 

Group is doing”
 keep it fresh - try to post at 

minimum once a week
 use photos / graphics



Examples



Simple 
promotional 
graphics / ads



Facebook “Group”:
 for internal communication
 closed group, members only
 suggest restricting to 18+
 great way to promote all 

sections to all parents



Examples



Examples



• Engage
• Inform
• Inspire
• Retain!



Thank You!
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